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The ITB China Buyers MeetUp is an exclusive networking event specifically
designed to bring together China's leading travel agencies and market
players. This format provides unparalleled opportunities to connect with ITB
China Buyers Circle members across six key cities in China.
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(Dates are tentitive A T 9% & HER)

Oct 17th | 108 17H Dec 18th | 128 18H Feb 18th | 2H18H
Chengdu | FZ#} Guangzhou | I Hangzhou | Hi

Xi'an | A% Shenzhen | iR Shanghai | ki
Nov 28th | 11H28H Dec 19th | 12H19H Mar 20th | 3820H

ATTENDEES Each MeetUp will feature around 30 participants, including carefully selected buyers from the top
ﬁé;g Chinese travel agencies in the city or region, as well as senior industry representatives.
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Discussions on pressing topics in the
regional outbound travel market, such as
popular destinations, emerging trends,
and the factors driving or hindering the
growth of new businesses.
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The accelerated formation of the new
online travel ecosystem: How should
travel agencies reposition themselves
within this evolving landscape?
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Destination partnerships: What qualities
do buyers seek to meet new market

demands?
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Hauth & e EE? Outbound MICE and corporate travel:

Where are the new market opportunities,
and how can they be captured?
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SPONSORSHIP PACKAGE ZEBIiNE

e Branded as the "Official Dinner Sponsor" of the ITB China Buyers Meetup for the sponsored
station, including some 30 senior and top-executive representatives from China's leading travel
agencies

® The sponsor's logo is prominently displayed on the ITB China Buyers MeetUp webpage and
linked to the sponsor's website

® The sponsor's logo and a brief description are featured in pre-event and post-event EDMs and
WecChat posts

® A 20-minute presentation by a senior executive during the ITB China Buyers MeetUp

e A full-page ad in the printed ITB China Buyers MeetUp dinner invitation

A 3-minute speech by a senior executive during the dinner

The opportunity to present a gift to all participants

® Three event and dinner passes
Networking Dinner
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No.1 Trade Show For The Global Travel Market

4-6 March 2025, Berlin
itb-berlin.com

ITB
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Gateway To The Indian Travel Market

11-13 September 2024, Mumbai
itb-india.com

ITB

CHINA

The Leading B2B-Exclusive Trade Show For The
Chinese Travel Market

27-29 May 2025, Shanghai
itb-china.com

ITB

=y ASIA

The Leading B2B Trade Show For The Entire
Asian Travel Market

23-25 October 2024, Singapore
itb-asia.com




