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KEY BENEFITS  
FOR EXHIBITORS:
 �ATTRACT TRADE VISITORS 

 �MAXIMISE BUSINESS AT ITB CHINA 

 �GIVE BUYERS THE STRATEGIC 
INFORMATION THEY NEED

2026 MEDIA KIT

NEWS LIVE  
FROM THE SHOW

SPECIAL  
FEATURES

REGIONAL 
SPOTLIGHTS

DAY 1 TUESDAY 
27 MAY 
2025

NEW DEMAND, 
    NEW DIRECTIONS

THE INDUSTRY'S RESPONSE TO SHIFTING 
TRAVELLER PRIORITIES

ITB CHINA 2025

新需求，新方向
多元偏好崛起，行业拥抱变化

EXCLUSIVE INTERVIEW

Mr Datuk 
Manoharan 
Periasamy 
Director General of 
Tourism Malaysia

Malaysia’s invitation to 
authentic experiences
马来西亚盛情邀约：邂逅亚洲魅
力所在

#08

SARAWAK: 
A LIVING CONNECTION 
ON DISPLAY AT ITB CHINA 
2025

REGION: MALAYSIA

#11

NATURE & ADVENTURE TOURISM

NOMADIC HERITAGE 
AND NATURAL 
WONDERS AT THE 
HEART OF THE SILK 
ROAD

#05

DAY 2 WEDNESDAY 
28 MAY 
2025

THE FUTURE   
   STARTS HERE

AI, TECH AND CUSTOMISED 
EXPERIENCES AT THE HEART 
OF TRAVEL

ITB CHINA 2025

未来自此启航
AI与科技赋能，定制化体验共
塑旅游新未来

EXCLUSIVE INTERVIEW

Mr Zhuoran 
Zhuang 
Alibaba Fliggy CEO

“AI is revolutionising 
the very core of the travel 
industry”
AI已经开始重构旅游业的底层逻辑

#08

LATAM AIRLINES BRINGS 
SOUTH  AMERICA CLOSER 
AT ITB CHINA

SPECIAL FEATURE: TRANSPORT

#10

REGION: MIDDLE EAST

DIRIYAH: A 
HISTORIC GATEWAY 
TO SAUDI ARABIA

#11

news.itb.com
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It enables exhibitors to communicate 
all relevant information, intelligently, 
directly to their customers (buyers 
and decision-makers). 

It is THE source of information for all 
trade professionals and international 
press, and covers the event live from 
the fair.

Multi - channel communication to 
ensure maximum visibility and reach 
your target anytime, everywhere! 

DAY 3 THURSDAY 
29 MAY 
2025

BUSINESS 
ACROSS BORDERS
BUILDING GLOBAL INDUSTRY 
CONNECTIONS IN SHANGHAI

ITB CHINA 2025

商机跨越国界
 在上海共筑全球旅业桥梁

EXCLUSIVE INTERVIEW

Mr Khaled 
Fouad 
EgyptAir General 
Manager China

EgyptAir’s next chapter: 
A focus on China
埃及航空的新征程：聚焦中国市场

#04

马耳他发力中国定制
游市场

#07

SPAIN AT ITB CHINA 
2025:  SLOW TOURISM 
AND HIDDEN GEMS

#06

REGION: EUROPE

 地区聚焦：欧洲

María Llinares
Tourism Counsellor at 
the Spanish Embassy 
in Beijing

FIGURES & READER PROFILE

MORE THAN 

20,500 
ATTENDEES

MORE THAN 

38,800 
BUSINESS 
MEETINGS

1400
SELECTED BUYERS 

FROM 450+ COMPANIES

150+
SPEAKERS

60+
TOPICS

85 
COUNTRIES

Source: ITB China 2023

PRINT

ITB CHINA NEWS IS THE EXCLUSIVE OFFICIAL  
DAILY MAGAZINE OF ITB CHINA

DIGITAL

e-MAGAZINE e-MAILING
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STRATEGIC DISTRIBUTION POINTS

• All main entrances
• All main information counters
• Exhibition show floor
• International press stand
• Media Centre
• Top 50 Partners’ & Participants’ stands
• Over 20 leading hotels in Shanghai

DAY 1
4,000  
copies

DAY 2
4,000  
copies

DAY 3
4,000  
copies

CIRCULATION / PRINT

CIRCULATION / ONLINE

WEBSITE / STATISTICS

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online  
@ news.itb.com

ITB China News contents are promoted through  
the ITB social media channels

SOCIAL MEDIA

12,000+ 
FOLLOWERS

16,000+ 
FOLLOWERS

8,330+ 
MEMBERS

1,110+  
FOLLOWERS

E-mailing to launch the edition of the day that is sent out 
every morning to trade visitors,  exhibitors and press before, 
during and after the fair for a full media coverage. 

•  �4 e-mailings  
(PREVIEW, DAY 1, DAY 2 and DAY 3)

�Daily e-Mailing to  
> 25,000 contacts

e-Mailing

news.itb.com is the daily updated 
website with unique articles and 
exclusive interviews live from the show. 

RESPONSIVE & POWERFUL

STATISTICS* 

May 2025

Users 28K
Page views 41K
Average spent time 1,42min

77%
Desktop

Mobile
33%

Device Access:

* Google Analytics - news.itb.com - May 2025

news.itb.com
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Content is designed to be highly relevant and 
useful for trade visitors & press, helping them 
to set their show agenda and define their 
priorities, as well as giving them the “big picture” 
with market data and leaders’ strategies. 

Benefit from this unique communication 
platform to get YOUR message across. Contact 
our editorial team for themes and interview.

4  ITB CHINA NEWS • TUESDAY 20TH MAY 2025 ITB CHINA NEWS • TUESDAY 20TH MAY 2025   5  news.itb.com

  2,500 trees planted

     �2,500kg of plastic  
waste collected  

withI   EXCLUSIVE INTERVIEW   II   EXCLUSIVE INTERVIEW   I

Where strategy 
meets insight: 
Inside the 
ITB China 
Conference
This year's ITB China's Conference will bring 
together 150 senior executives, procurement 
professionals, and industry experts from 
international tourism boards, airlines, hotel 
groups, leading travel companies, and travel 

agencies. The conference will cover six key 
themes, including China’s outbound and 
inbound travel, hospitality and hotels, MICE 
& business travel, themed & customized 
travel, and travel tech innovation. With a 
comprehensive agenda of over 60 in-depth 
topics, the event will offer valuable industry 
insights and highlight emerging trends through 
structured, high-level discussions, helping 
participants identify new opportunities in the 
evolving global tourism landscape.

Chinese outbound Travel remains one of the 
vital themes this year as international mobility 
continues to resume. The keynote by Tourism 
Economics, “Chinese Outbound Tourism: What 
Does the Future Hold?”, promises to offer data-

driven insights into long-term travel trends, 
helping stakeholders navigate market recovery 
and identify future opportunities.

Tourism resilience and recovery will also play an 
important role, with the World Travel & Tourism 
Council presenting its latest economic report—
offering benchmarks and strategies critical to 
China’s ongoing post-pandemic travel recovery.

Rural Tourism is a new strategic focus this year, 
supported by UN Tourism. Their keynote and 
the panel discussion on rural development 
highlight tourism’s role in empowering 
communities , preserving heritage, and 
advancing sustainable growth—directly aligned 
with China’s rural revitalisation goals 

travel market. The exhibition has grown by 
over 30%, with more than 700 exhibitors from 
85 countries. Europe’s presence increased by 
35%, the Middle East and North Africa saw a 
23% rise, and South America’s participation 
surged by 99%. Central Asia also made a 
remarkable entry with a 200% increase, 
including debut exhibitors from Azerbaijan 
and Kyrgyzstan. Other destinations such as 
Algeria, Brunei, Cyprus, Diriyah, Hokkaido, 
Hong Kong, Oman, Sarajevo, and South Africa 
are also showcasing their unique offerings for 
the first time.

The MICE segment continues to gain 
importance—can you share its role and 
significance at this year’s show? 
At ITB China 2025, the MICE segment is one 
of the key highlights, reflecting its growing 
strategic importance in China's travel market. 
With nearly 400 exhibitors showcasing MICE-
related products—a 30% increase from last 
year—and 70% of our buyers actively sourcing 
business travel solutions, demand is stronger 
than ever.

The all-day ITB China Conference will feature a 
series of expert-led sessions and collaborative 
forums, held in partnership with SITE China, 
the China Business Event Industry Committee 
(CBEIC), and the Digital Procurement 
Professional Committee under CECC (DPPC). 
The programme will focus on two key themes: 
Chinese MICE Going Global Strategy and 
Business Travel Global Collaboration and 
Strategic Management 

Ms Li gives an overview of the main trends ITB China is 
highlighting this year and how ITB China is reflecting the 
future of the industry. 

What are some of the key trends 
currently shaping the Chinese travel 
market? How are these trends being 
showcased or addressed at ITB 
China 2025? 
China’s travel market in 2025 is 
booming—driven by shifting consumer 
demands, breakthrough technologies, 
and forward-thinking government 
policies. This momentum is opening 
new horizons for global tourism 

stakeholders and redefining the way 
travel is experienced and delivered. 

At ITB China 2025, we are not simply 
tracking these changes—we are 
actively shaping the conversation, 
fostering innovation, and building 
global bridges for collaboration. 
Here are three major trends we’re 
addressing:

The first is outbound momentum and 
inbound revival. China’s outbound 
travel is surging, with international 
f l i g h t  c a p a c i t y  a p p r o a c h i n g 
pre-pandemic levels and rising 
interest in niche destinations and 
immersive, experience-driven travel. 
Simultaneously, inbound tourism is 
gaining new momentum, fueled by 
expanded visa-free policies and a 

growing global appetite for authentic 
"China Travel" experiences.

As Chinese outbound tourism steadily 
rebounds, the global travel industry is 
entering a new phase of opportunity 
and innovation. Today ’s Chinese 
travellers are drawn to personalised, 
immersive, high-quality experiences—
from cultural journeys and wellness 

escapes to flexible, niche group tours. 
In response, international destinations 
are adapting with new group tour 
models and data-driven marketing. 
ITB China 2025 will highlight these 
trends through forums on product 
innovation, market segmentation, and 
cross-border collaboration.
The inbound trend—centred on 
China’s rich cultural heritage and 
emerging rural destinations—has 
been a highlight since last year and 
continues to thrive. As “China Travel” 
continues to gain traction globally, 
ITB China 2025 is expanding its 
focus through dedicated forums on 
inbound strategies, digital marketing, 
and cross-border cooperation. These 
platforms empower destinations and 
travel businesses to better connect 
with overseas travellers and capitalise 
on the renewed global interest in 
exploring China.

The second trend is the demand 
for  themed,  personal ised,  and 
experience-driven travel. As Chinese 
travellers increasingly seek more 
meaningful, customised journeys, 
themed travel is on the rise. Segments 
such as senior travel, rural exploration, 
luxury escapes, educational tours, 
and adventure travel are experiencing 
rapid growth.

Ru ra l  to u r i sm  i s  b e n e f i t t i n g 
from digital transformation and 
infrastructure development, making 
it more accessible and attractive 
to both domestic and international 

visitors seeking off-the-beaten-path 
experiences.

To spotlight this trend, ITB China 
2025 is launching a new “Themed 
& Customized Travel” forum. This 
init iative wil l  focus on product 
innovation and experience design 
across key segments , enabling 
industry players to tailor offerings to 
increasingly diverse traveller profiles 
including seniority, sustainability, 
education, customised, cruise, luxury 
and adventure.

Lastly, smart tourism is taking centre 
stage as technology continues to 
redefine the tourism landscape. 
From trip planning to on-the-ground 
experiences, AI, AR/VR, and intelligent 
tourism platforms are transforming 
everything.

At the heart of this transformation 
is our Travel Innovation Hub—a 
revamped Travel Tech segment at ITB 
China 2025. This dynamic platform 
brings together industry leaders such 
as Trip.com Group, Huawei Petal Ads, 
Tencent Smart Tourism, and AWE 
Asia as key partners and explores 
how technology is making tourism 
smarter, more personalised, and more 
sustainable.

How is ITB China 2025 driving the 
development of China’s outbound 
travel market? 
ITB China 2025 underscores the 
expanding scope of China’s outbound 

Lydia Li
Director of ITB China

  

 AS CHINESE 
OUTBOUND 
TOURISM STEADILY 
REBOUNDS, THE 
GLOBAL TRAVEL 
INDUSTRY IS 
ENTERING A 
NEW PHASE OF 
OPPORTUNITY AND 
INNOVATION.

 TODAY’S CHINESE 
TRAVELLERS ARE DRAWN TO 
PERSONALISED, IMMERSIVE, 
HIGH-QUALITY EXPERIENCES

“We are actively shaping 
the conversation”

ITB China News caught up with Lydia Li, Director of 
ITB China, ahead of this year's show

PREVIEW TUESDAY 
20 MAY 
2025

#08

COLOMBIA: 
“THE COUNTRY 
OF BEAUTY” AT 
ITB CHINA 2025

SNEAK PEEK

REGION: OCEANIA

THE ISLANDS 
OF TAHITI: MORE 
THAN A BEACH 
DESTINATION

David Sun
Director of Marketing 
for Tahiti Tourism China

#09

EXCLUSIVE INTERVIEW

Lydia Li 
Director of ITB China

李佳女士
ITB China 项目负责人

We are 
actively shaping 
the conversation
引领对话、共创未来：ITB 
China重构旅游产业链新格局

#04

HOW CHINA’S TRAVEL SECTOR IS 
RESHAPING THE FUTURE OF TOURISM

ITB CHINA 2025

联通市场，增长共赢
中国旅游力量如何改变世界旅游的未来

BRIDGING MARKETS,    
     POWERING GROWTH
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AIRLINES    Malaysia Airlines:  
A bridge to Asia and beyond — now 

closer to China
Malaysia Airlines, the national carrier of Malaysia, is expanding its appeal to 
Chinese travellers with greater convenience, seamless connectivity and a 
strong focus on the passenger experience.

Serving six major gateways across Greater China — 
Beijing, Shanghai, Guangzhou, Xiamen, Hong Kong, 
and Taipei — Malaysia Airlines offers direct access to 
Kuala Lumpur, where it connects to 69 destinations 
across Asia, Australia, the Middle East, and Europe.

As a member of the Oneworld alliance, the 
airline has extended its global reach to 
over 900 destinations in 170 territories. Its 
modern fleet now includes the A330neo, 
launched in December 2024, which 
offers enhanced cabin features such 
as suite-style Business Class seats, 4K 
entertainment screens, wireless charging, 
and complimentary Wi-Fi across multiple 
aircraft types.

Recognised globally for its award-winning 
"Malaysian Hospitality", the airline offers signature 
inflight dining and premium ground services. Golden 
Lounges at KLIA Terminal 1 provide a comfortable 

space to relax, while Business Class and Enrich 
Platinum passengers enjoy exclusive Mercedes-
Benz transfers within the airport.

To meet the evolving demands of corporate travel, 
Malaysia Airlines offers a suite of products through 
MHcorporate. These include MHcorporate MARINE, 
designed for the maritime and energy industry, 
and MHcorporate EVENTS, which supports 

meetings, incentives, conferences, and exhibitions. 
Additionally, a mini-program on Huawei 

devices provides travellers access to real-
time flight updates, mobile check-in, digital 
boarding passes, and personalised offers.

Visitors to ITB China 2025 can find out 
more on the Malaysia Airlines stand 

STAND H13

DAY 3 
EDITION

PRINT & ONLINE EDITION

DAY 2 
EDITION

PRINT & ONLINE EDITION

DAY 1 
EDITION

PREVIEW 
EDITION

PRINT & ONLINE EDITION

 ONLINE EDITION
SPECIAL FEATURES REGIONAL SPOTLIGHTS

DAILY SECTIONS
SHOW NEWS 
The top stories of the day of interest to 
international trade visitors, including 
major announcements & debates.

ITB CHINA 
CONFERENCE
As international trade visitors hop 
from one stand to another, they no 
doubt regret not being able to attend 
some of the top conferences. We 
cover all conferences of interest to 
international visitors. 

PRESS & BLOGGER 
CORNER 
Top journalists at ITB China explain 
why they’re here and what their 
personal “ITB highlights” are.

PRODUCT 
INNOVATIONS GUIDE 
Each day, trade visitors at ITB China are 
offered a highly synthetic “Product 
Innovations Guide” in a number of 
major tourism sectors. In this way, ITB 
China News is even more useful as a 
purchasing tool providing buyers with 
the ultimate guide on “what sells in 
2018/2019”. 

MARKET TRENDS
Important industry trends and 
interviews with leading analysts  
from organisations such as UNWTO, 
WTTC, IPK, PhocusWright, Deloitte, 
etc. 

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of those 
presenting conferences and keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers.

TRADE TALKS
Tour Operators and Travel Agents 
explain their current key concerns and 
discuss some of the most interesting 
offers they have seen at the show..

WHERE TO GO  
IN SHANGHAI
A definitive guide on where to go out 
in Shanghai to make the international 
visitors feel much more “at home” in 
this exciting city.

EDITORIAL OPPORTUNITIES 
FOR EXHIBITORS 

How to be part  
of ITB China News?
Provide us with your input:

• �Coverage of your company’s main 
news, events and press conferences

• �A strategic platform for your Top 
management / Government officials 

• �Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

EDITORIAL CONTENT SPECIAL FEATURES & REGIONAL SPOTLIGHTS
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ADVERTORIALSERBIA

Serbia courts Chinese travellers  
at ITB China 2025

ITB China News caught up with Marija Labović, Acting Director 
National Tourism Organisation of Serbia, to discuss how 
Serbia is adapting is tourism offer to the Chinese market.   

In your experience, what are the 
priorities of Chinese travellers 
today? How is Serbia adapting 
its offer accordingly?
Chinese travellers prioritise 
i m m e r s i v e  c u l t u r a l 
experiences ,  h igh-qual i t y 

service, safety, and access to 
information in their native language. They 
are particularly interested in historical 
heritage, natural landscapes, local cuisine, 
shopping and leisure. Serbia is adapting 
its tourism offerings by developing 
Chinese promotional materials, improved 
signage in key tourist areas, and better 
cooperation with Chinese tour operators. 
Serbia is also emphasising its visa-free 
policy for Chinese citizens and direct 

flights between major Chinese cities and 
Belgrade, enhancing convenience for 
travellers.

"Play for Humanity" is the central theme 
for Belgrade Expo 2027. Could you tell 
us more about this theme and the 
opportunities this event will create in 
Serbia?
The "Play for Humanity" theme harnesses 
the power of play—whether through 
sports, dance, games, music, or creative 
interactions—with the goal of fostering 
collaboration and enhancing global 
cooperation. Expo 2027 is a tremendous 
opportunity for Serbia’s development, 
in tourism and other sectors. From May 
to August 2027, more than four million 

visitors are expected. Expo 2027 will 
provide Serbia with a unique platform to 
showcase its natural beauty, rich cultural 
and historical heritage, exceptional 
gastronomy, and renowned hospitality to 
the world.

What are your goals at ITB China this 
year?
ITB China is a valuable opportunity 
to strengthen Serbia's presence, build 
partnerships, foster new collaborative 
opportunities, and better understand the 
evolving preferences of Chinese travellers. 
Participating in ITB China allows us 
to position Serbia as a year-round 
destination that offers safety, hospitality, 
and memorable experiences, fully aligned 
with the interests of today ’s Chinese  
travellers 

STAND D01

Marija  
Labović 
Acting Director National  
Tourism Organisation  
of Serbia

  

 INBOUND / RURAL TOURISM

 �FAMILY DESTINATIONS  
& RESORTS

 SENIOR TOURISM

 CULTURAL TOURISM 

 LUXURY TRAVEL EUROPE

 MICE

 TRANSPORT

 WELLNESS

 MEDICAL TOURISM

 EDUCATIONAL TOURISM MIDDLE EAST

 TRAVEL TECHNOLOGY

 �NATURE & ADVENTURE TOURISM 

 �CITY BREAKS

 HOTELS

 � ITB CHINA SNEAK PEEK

ASIA
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ADVERTISEMENT	 All Editions 	 PREVIEW 	 Day 1, Day 2 or D3	
 
		  	  

• 1/4 page   	 3,200	 580	 1000

• 1/3 page 	 3,800	 680	 1,200

• 1/2 page 	 6,200	 990	 1,750

• Full page 	 8,500	 1,750	 3,000

• Double page 	 17,500	 3,300	 5,400

HIGHLIGHT POSITIONS ALL EDITIONS                 (€)
• Logo & stand N° on front cover	 3,500

• 1/5 page banner on front cover 	 12,000

• Inside front cover 	 13,200

• Inside front cover, double page 	 23,900

• Inside back cover 	 13,200

• Back cover	 14,000

• �Insert in the magazine	  on demand

• Bookmark - in one edition 	 6,900

Print & Online Versions
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DAY 2 WEDNESDAY 
28 MAY 
2025

THE FUTURE   
   STARTS HERE

AI, TECH AND CUSTOMISED 
EXPERIENCES AT THE HEART 
OF TRAVEL

ITB CHINA 2025

未来自此启航
AI与科技赋能，定制化体验共
塑旅游新未来

EXCLUSIVE INTERVIEW

Mr Zhuoran 
Zhuang 
Alibaba Fliggy CEO

“AI is revolutionising 
the very core of the travel 
industry”
AI已经开始重构旅游业的底层逻辑

#08

LATAM AIRLINES BRINGS 
SOUTH  AMERICA CLOSER 
AT ITB CHINA

SPECIAL FEATURE: TRANSPORT

#10

REGION: MIDDLE EAST

DIRIYAH: A 
HISTORIC GATEWAY 
TO SAUDI ARABIA

#11
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会奖服务动荡与需求并存，
企业出海带来新机遇
众信博睿总裁张莉表示，尽管全球经济环境充满不确定
性，但企业客户对会奖服务的需求始终保持强劲态势。

企业客户在挑选目的
地时，会从多个角度评估
长期效益。——张莉

这一趋势在后疫情时代尤为明显，企业愈发重视
通过会奖活动来提升团队凝聚力与品牌影响力。

众信博睿服务的行业覆盖广泛，客户主要来
自科技、金融、保险、医药、汽车及快消品
等领域。张莉指出，这些企业选择专业会奖
服务商的根本原因在于将“非核心业务外包”
，使企业能更加聚焦主业。
张莉表示，在全球化与个性化需求并存的时
代背景下，企业客户不再满足于单一的服务
执行商，而是更希望找到真正理解其业务战
略的的长期合作伙伴。因此，随着越来越多
中国企业加速“出海”步伐，全球会奖服务需
求随之增长，MICE行业正迎来前所未有的
市场机遇。
展望2025年，张莉预计会奖市场将继续呈现
温和上扬趋势，尤其是中国企业出海带动的
需求井喷，以及“商务+休闲”（Bleisure）
融合趋势的兴起，将持续促进新的需求增
长。

目的地选择的四大核心维度
企业客户在选择境外会奖目的地时，往往从
多个维度进行综合考量，既重视当下效果，
也关注长远价值。张莉表示，目前最受欢迎
的国际目的地包括：欧洲（如法国、意大
利、瑞士）、东南亚（如新加坡、泰国），
以及日本和美国。这些地区不仅拥有丰富的

文化资源和成熟的会奖基础设施，还能提供
多元化的体验，契合当前“商旅融合”的主流
趋势。

根据众信博睿的客户反馈，客户在目的地选
择上的核心考量主要聚焦以下四个维度：

安全性：目的地的政治稳定、治安状况及公
共卫生保障是首要前提；

便利性：交通、政策、商务接待和娱乐配套
的便利程度，影响整体体验；
吸引力：文化特色、自然风貌、配套设施是
否契合企业品牌调性与活动主题；

性价比：综合预算与服务质量之间的平衡，
涵盖汇率波动、税收政策等潜在成本。

张莉强调，不同行业、不同企业的关注点各
不相同，正是这些差异化的需求，为专业会
奖公司提供了展现服务深度和差异化价值的
空间。

MICE IN THE 
SPOTLIGHT 
AT ITB CHINA 
2025
As China's MICE industry experiences 
a shift , with traditional models 
adapting to meet rapidly evolving 
and innovative demands, ITB China 
2025 continues to serve as a premier 
platform for industry professionals 
looking to connect with the dynamic 
MICE and business travel market.

A survey of ITB China buyers revealed 
that up to 70% have a demand 
for sourcing MICE and business 
travel products, underscoring its 
growing importance. This year, ITB 
China is offering travel professionals 
unmatched opportunities to connect 
with China’s rapidly expanding 
MICE industry, featuring nearly 
400 exhibitors showcasing MICE-
related products and services – a 
30% increase from last year. The 
MICE segment at ITB China 2025 is 
shining the spotlight on convention 
and visitor bureaus, accommodation 
providers, transportation companies, 
travel services, and tech innovators 
from around the globe. This year ’s 
standout exhibitors include the 
Hong Kong Tourism Board, Korea 
Tourism Organization, Malaysia 
Convention and Exhibition Bureau, 
A b u  D h a b i  C o nv e n t i o n  a n d 
Exhibition Bureau, Business Events 
Sarawak ,  among many more .

Alongside the exhibition, the ITB China 
Conference is presenting a curated 
programme of expert-led discussions 
and tailored forum sessions, offering 
insights into the trends shaping the 
future of MICE and business travel, 
supported by key partnerships with 
leading organizations and media 
including the Society for Incentive 
Travel Excellence (SITE China), 
HuiZhanBEN, the China Business 
Event Industry Committee (CBEIC), and 
the Digital Procurement Professional 
Committee under CECC (DPPC) 

2025 ITB CHINA 会奖板块持续升温
随着中国MICE行业迈入提质升级阶段，传统
会奖服务模式正面临重塑。2025 ITB China将
继续发挥连接平台作用，为行业专业人士打
造了解趋势、拓展合作的高效舞台。

根据ITB China买家调研数据显示，约70%的
受访者表示有采购会奖与商务旅行产品的实
际需求，这一比例正持续攀升。今年，展会
将迎来近400家会奖相关参展商，较去年增长
30%，展示内容涵盖会议及旅游局、酒店住
宿、交通接驳、旅行服务以及科技创新等全
产业链资源。

亮点展商包括：香港旅游发展局、韩国旅游

发展局、马来西亚会展局、阿布扎比会议展
览局、砂拉越商务活动局等行业领军机构，
展现出全球会奖资源对中国市场的持续关
注。

与此同时，ITB China论坛也将推出多场
聚焦MICE及商务旅行的专题板块，邀请业
内专家展开深度探讨。合作机构包括：国
际奖励旅游精英协会SITE中国分会、会展
本（HuiZhanBEN）、商务会奖产业委员
会（CBEIC）、中国会展采购专业委员会
（DPPC）等，共同解码行业趋势，引领未来
发展方向。

ADVERTISING RATES* (€)	 Advertising space is only available for exhibitors of ITB China

* �+ 15% for highlight placement / Right-hand page 
+ 30 % for in-house design services
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2025 ITB China： 
商机涌动 · 洞察趋势 · 探
索不止
早上好，欢迎来到2025 ITB China
展会精彩第二日！

昨日开幕式盛况如虹，为本届
展会奠定了强劲开局。作为2025 
ITB China的官方目的地合作伙

伴，马来西亚所倡导的文化传承
与可持续旅游理念，精准回应了
当今旅行者的关注热点，赢得现
场的热烈共鸣。

展馆内商贸气氛热烈，全球参展
商与买家高效对接；论坛区

人头攒动，AI、入境
游 与 数 字 生 态 等
前沿话题引发热
议。

今日精彩继续，
敬请期待飞猪副

总裁仝腾先生的重磅演讲，首度
发布“益起寻美”乡村旅游助力计
划——这将成为乡村旅游数字化
升级的重要一步。项目将以数字
驱动激活乡村旅游新活力，助力“
乡村振兴+文旅融合”。今日会刊
第8页敬请关注飞猪CEO庄卓然先
生的专访，深入解读平台战略与
出境游新布局。

下午，浙江省文化广电和旅游厅
副厅长李新芳女士将带来“最佳旅
游乡村评选”的案例深度分享，介
绍旅游赋能乡村的创新实践。

2025 ITB China 第二日精彩仍
在继续，邀您全情投入，共享这
场商机无限，探索不止的行业盛
会！

Good morning and 
welcome to Day 2 of ITB 
China 2025!

After a high-energy first day, it’s safe 
to say this year’s show is off to a 
great start. ITB China 2025's Official 
Partner Destination Malaysia set 
the tone for the show, its focus on 
cultural heritage and sustainable 

tourism deeply resonating with 
visitors, entirely in line with the 
priorities of today's travellers.

Across the show floor, international 
exhibitors and buyers were busy 
forging connections, while the ITB 
China Conference drew strong 
crowds with its opening sessions on 
AI, inbound travel, and the evolving 
digital landscape.

Today, the momentum continues. 
This afternoon, don’t miss the 
keynote by Mr Tong Teng, Vice 
President of Fliggy, who will unveil 
the new “Unite to Discover Beauty” 
rural tourism empowerment 
programme. This project marks 
a major step toward digitally 
revitalising China’s rural tourism 
sector. You’ll also find an exclusive 
interview with Fliggy’s CEO Mr 
Zhuoran Zhuang on page 8 of 
today's magazine.

This afternoon you can also check 
out the Best Tourism Villages 
Winner Case Sharing, with insights 

from Xinfang Li, Deputy Director 
of Zhejiang Provincial Department 
of Culture, Radio, Television and 
Tourism.

With another full day of business, 
discovery and learning ahead, we 
invite you to dive back in—and make 
the most of everything ITB China has 
to offer!

ITB China 2025: Business, 
discovery and learning ahead

Morning 
       Briefing

By Lydia Li, Director of ITB China
ITB China 项目负责人李佳女士
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ADVERTORIALSUSTAINABLE TRAVEL

Sarawak: A living connection on 
display at ITB China 2025

MICE

BESarawak: Redefining MICE tourism 
through legacy impact

Malaysia’s largest state and gateway to Borneo blends ancient rainforests, rich 
cultural heritage, and modern connectivity, positioning itself at ITB China 2025 
as a rising star in Southeast Asia’s sustainable travel landscape.  

With over 2.12 million hectares of protected rainforest 
and two UNESCO World Heritage Sites—Gunung 
Mulu and Niah National Parks—Sarawak is often 
referred to as the “Green Lung of Southeast Asia.” It 
offers travellers rare access to pristine nature where 
they can through lush forests, kayak along quiet 
rivers, or explore dramatic cave systems.

The Sarawak experience doesn’t stop at nature. 
Through community-based tourism and artisan 
initiatives, every visit supports and empowers 
local lives. With 34 ethnic communities, the state 
is a cultural mosaic where visitors can experience 
longhouse stays, try their hand at traditional crafts 
and savour local flavours like Sarawak Laksa and 
bamboo chicken. Its capital, Kuching is a UNESCO 

Creative City of Gastronomy and a World Craft City, 
celebrating both tradition and innovation.

For trade partners, Sarawak is also well-connected 
and future-ready, offering air links via major hubs like 

Kuala Lumpur, Kota Kinabalu, Singapore, and Brunei. 
Plans for a new international airport and boutique 
airline will further enhance access. To strengthen 
its appeal to Asian markets, the state has an active 
presence across major Chinese digital platforms 
such as Ctrip, WeChat, and Douyin, ensuring strong 
engagement with outbound travellers wanting to 
discover all that Sarawak has to offer 

STAND G07

Sarawak, located on the Malaysian side of Borneo, is gaining recognition as 
a key MICE destination on the global stage. Visitors to ITB China 2025 can 
discover its unique blend of rich cultural heritage and natural landscapes which 
are contributing to its attractiveness as a destination for business events.

Sarawak is one of the first destinations in Malaysia 
and around the world to focus on legacy impact as a 
method for measuring the value of business events. 
Key cities such as Kuching, Sibu, Bintulu, and Miri 
are equipped with modern meeting and convention 

facilities and have hosted international events 
such as the 13th World Islamic Economic Forum 
(2017) and the 10th World Congress of Herpetology 
(2024). Major venue developments include the 
Borneo Convention Centre Kuching expansion 
(adding space for 9,500 delegates by 2028) and the 
Kenyalang Convention and Exhibition Centre in Miri.

In addition to these large facilities, Sarawak features 
a wide range of hotels and smaller venues fully 
equipped to host corporate meetings, incentive 
programmes, conventions and exhibitions.

Driving this growth is Business Events Sarawak 
(BESarawak), the region's dedicated convention 
bureau, through initiatives such as AI.LEGACY, 

Legacy360, and the Borneo Impacts Legacy Awards 
(BILA)—all designed to track and amplify the long-
term value of business events for local communities, 
the economy and the environment.

Upcoming events including the Asian Congress 
on Occupational Health 2026 and the International 
Water Association World Water Congress & 
Exhibition 2028 align with Sarawak’s Post COVID-19 
Development Strategy (PCDS 2030), reinforcing 
its commitment to social inclusivity, economic 
prosperity and environmental sustainability.

Beyond conferences, Sarawak offers a wide range 
of incentive travel experiences, ranging from visiting 
the Semenggoh Orangutan Sanctuary and Mulu 
National Park, to engaging with local cultures 
and outdoor adventures such as jungle trekking, 
kayaking and caving 

STAND G07

Kuching,  
Capital City of Sarawak

Borneo Convention 
Centre Kuching
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AIRLINES    Malaysia Airlines:  
A bridge to Asia and beyond — now 

closer to China
Malaysia Airlines, the national carrier of Malaysia, is expanding its appeal to 
Chinese travellers with greater convenience, seamless connectivity and a 
strong focus on the passenger experience.

Serving six major gateways across Greater China — 
Beijing, Shanghai, Guangzhou, Xiamen, Hong Kong, 
and Taipei — Malaysia Airlines offers direct access to 
Kuala Lumpur, where it connects to 69 destinations 
across Asia, Australia, the Middle East, and Europe.

As a member of the Oneworld alliance, the 
airline has extended its global reach to 
over 900 destinations in 170 territories. Its 
modern fleet now includes the A330neo, 
launched in December 2024, which 
offers enhanced cabin features such 
as suite-style Business Class seats, 4K 
entertainment screens, wireless charging, 
and complimentary Wi-Fi across multiple 
aircraft types.

Recognised globally for its award-winning 
"Malaysian Hospitality", the airline offers signature 
inflight dining and premium ground services. Golden 
Lounges at KLIA Terminal 1 provide a comfortable 

space to relax, while Business Class and Enrich 
Platinum passengers enjoy exclusive Mercedes-
Benz transfers within the airport.

To meet the evolving demands of corporate travel, 
Malaysia Airlines offers a suite of products through 
MHcorporate. These include MHcorporate MARINE, 
designed for the maritime and energy industry, 
and MHcorporate EVENTS, which supports 

meetings, incentives, conferences, and exhibitions. 
Additionally, a mini-program on Huawei 

devices provides travellers access to real-
time flight updates, mobile check-in, digital 
boarding passes, and personalised offers.

Visitors to ITB China 2025 can find out 
more on the Malaysia Airlines stand 

STAND H13
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As Malaysia kicks off its role as the Official Partner 
Destination, ITB China News spoke with Mr Datuk 
Manoharan Periasamy, Director General of Tourism 
Malaysia, about its strategy to win over Chinese tourists 
and elevate their travel experience.  

As the Official Partner Destination 
of ITB China 2025, what does this 
partnership represent for Malaysia’s 
tourism ambitions, particularly in 
the Chinese market?
Malaysia’s designation as the Official 
Partner Destination at ITB China 2025 
underscores its strategic focus on 
deepening tourism ties with China, 
one of the world’s largest outbound 
travel markets. This partnership 
represents a pivotal opportunity 
to amplify Malaysia’s visibility and 
appeal to Chinese travellers, aligning 
with its ambition to position itself as 
a top destination in Asia. It reflects 
Malaysia’s commitment to leveraging 
China’s growing travel demand, 
especially following the mutual visa 
exemption policies that have spurred 

a tourism boom. The partnership 
highlights Malaysia’s cultural richness, 
natural beauty, and diverse travel 
experiences, aiming to solidify long-
term tourism and economic ties with 
China.

What are the key highlights of 
Malaysia’s presence at ITB China 
this year, and how do they reflect 
your broader tourism strategy?
Malaysia’s presence at ITB China 2025 
is designed to showcase its diverse 
tourism offerings through high-
impact promotional initiatives. These 
include destination presentations 
highlighting niche attractions such 
as eco-tourism, adventure travel and 
halal tourism, press and media events 
to raise awareness of Malaysia’s travel 

experiences, from cultural festivals to 
luxury accommodations, and digital 
and content-driven strategies to 
engage younger Chinese audiences.
We are also collaborating with airlines 
and travel agencies to expand direct 
f light routes and offer attractive 
travel packages while launching 
Mandarin- language campaigns 
to promote cultural festivals and 
luxury stays. These efforts align 
with Malaysia’s broader tourism 
strategy of diversifying its offerings, 
enhancing accessibility, and catering 
to the evolving preferences of Chinese 
travellers, particularly within niche and 
high-value segments.

How is Malaysia positioning itself to 
meet the evolving expectations of 
Chinese travellers?
Malaysia Tourism is adapting to 
the changing demands of Chinese 
travellers by promoting Malaysia’s 
multicultural heritage, including 
festivals, historic sites, and culinary 
diversity to appeal to travellers 

seeking authentic experiences. We 
are also positioning Malaysia as a 
top destination for Chinese Muslim 
travellers and those seeking wellness 
retreats, with tailored packages for 

Mr Datuk Manoharan 
Periasamy
Director General of Tourism Malaysia

  

Malaysia’s invitation to authentic  
experiences

At ITB China 2025, Malaysia unveils a bold vision to inspire  
and welcome Chinese tourists

 MALAYSIA’S 
DESIGNATION 
AS THE 
OFFICIAL 
PARTNER 
DESTINATION 
UNDERSCORES 
ITS STRATEGIC 
FOCUS ON 
DEEPENING 
TOURISM TIES 
WITH CHINA

PRINT / TECHNICAL SPECIFICATIONS
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AIRLINES

LATAM Airlines brings South  
          America closer at ITB China
From South America to the United States and Europe, 
LATAM Airlines is showcasing its extensive network and 
services at the show this year.

This multinational carrier based in 
South America delivers wide-ranging 
coverage, convenience, and comfort 
for travellers looking to explore the 
continent. In the United States, LATAM 
offers direct flights from key cities like 
Miami, New York, Los Angeles, and 
Orlando to major South American 
capitals such as São Paulo, Santiago, 
and Lima. Strategic partnerships—
especially with Delta Air Lines—have 
enhanced connectivity and provide 
flexible itineraries, all with bilingual 
service, modern aircraft like the Boeing 
787 Dreamliner, and a consistently 
smooth travel experience.

For customers travelling from Europe, 
LATAM provides nonstop flights from 

Madrid, Barcelona, Milan, 
Frankfurt , and London to 
South America's major 
hubs. These direct routes 
save t ime and avoid 
layovers, making LATAM 
a top choice for travellers 
looking for comfort, efficiency, 
and reliable service on long-haul 
flights.

For travel within South America, 
LATAM also has an impressive 
network, connecting major cities and 
remote destinations across Brazil, 
Chile, Peru, Colombia, Argentina, 
and Ecuador. Whether travellers are 
heading to Machu Picchu, Patagonia, 
the Galápagos, or the Amazon, LATAM 

simplifies travel 
wi th  f requent 

flights and smooth 
connections via its strategically 
located regional hubs.

Onboard, LATAM offers spacious 
seating, South American cuisine, 
and modern entertainment systems. 

The airline is also committed to 
sustainability with its “Necessary 
Destination” strategy, and initiatives 
focused on reducing carbon emissions 
and plastic use while  promoting the 
social, environmental and economic 
development of South America 
STANDS M42 & P27
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MALAYSIA 
ENHANCES TOURISM 
FOR CHINESE 
VISITORS
Tourism Malaysia is working to attract 
and better serve Chinese tourists 
by creating targeted initiatives to 
improve the travel experience. 
One of these core efforts is the 
recently ex tended mutual visa 
exemption,  which now al lows 
Chinese nationals to stay in Malaysia 
for up to 90 days without a visa. This 
move has already shown strong 
results, with nearly 820,000 Chinese 
arrivals recorded in early 2025, 
following 3.7 million in 2024.
To further boost appeal, Tourism 
Malaysia is ramping up its digital 
presence on platforms such as 
WeChat ,  Weibo ,  and Douy in. 
By collaborating with Chinese 
influencers, the agency is creating 
localised and engaging content that 
speaks directly to Chinese travellers.
On the ground, Malaysia is enhancing 
Mandarin-language support by 
deploying Mandarin-speaking staff at 
airports and major tourist sites, and 
producing marketing materials in 
Mandarin to improve communication 
and comfort.
Recognising the importance of 
convenience , Malaysia is also 
integrating familiar digital payment 
systems such as Alipay and WeChat 
Pay to ease transactions for Chinese 
visitors. Additionally, immigration 
and customs procedures have been 
streamlined to reduce wait times 
and provide a smoother arrival 
experience.
Together,  these effor ts ref lect 
Malaysia’s strong commitment to 
providing a welcoming and enjoyable 
stay for Chinese tourists, reinforcing 
its position as a leading destination in 
Southeast Asia 

spa, yoga, and health-focused travel.
In addition, we are enhancing Malaysia’s 
position as a shopping hub by focusing 
on premier shopping areas in Kuala 
Lumpur, Penang, Johor, Melaka, Sabah 
and Sarawak. Malaysia also provides an 
incentive for tourists with our Duty-Free 
Shopping options.
When it comes to sustainability, we 
are emphasising eco-tourism and 
showcasing Malaysia’s rainforests, 
marine parks, and conservation efforts 
to attract environmentally conscious 
travellers 

马来西亚盛情邀约： 
邂逅亚洲魅力所在

作为2025 ITB China官方目的地合作伙伴，马来西
亚以全新愿景亮相，盛情迎接中国游客

在ITB China展会现场，马来西
亚以官方目的地合作伙伴身份正
式亮相。ITB China News专访马
来西亚旅游局局长拿督马诺哈兰·
佩里亚萨米（Datuk Manoharan 
Periasamy），深入了解其吸引中
国游客青睐、提升出行体验的整体
战略。

作为2025 ITB China的官方目
的地合作伙伴，这一合作对马
来西亚在中国市场的旅游发展
战略有何意义？
马来西亚此次成为2025 ITB 
China官方目的地合作伙伴，充
分体现其深化与中国——这一
全球最大出境游市场之一——
旅游合作的战略决心。此次合
作为马来西亚提供了一个关键
机遇，进一步提升其在中国游
客心中的品牌认知与吸引力，
助力其跻身亚洲首选旅游目的
地行列。这也展现了马来西亚
积极对接中国出境游市场增长
动能的坚定承诺，特别是在中
马互免签证政策实施后，两国
旅游热度持续攀升。合作将重
点展示马来西亚多元文化、自
然美景与多样化旅行体验，致
力于与中国建立更加稳固的长
期旅游与经贸联系。

马来西亚今年在ITB China的参
展有哪些亮点？如何体现贵国
的整体旅游战略布局？
马来西亚在2025 ITB China的
参展重点，旨在通过一系列高
影响力的宣传活动，全面展示
其多元丰富的旅游资源。重点
活动涵盖生态旅游、探险旅
游、清真旅游等细分领域的
目的地推介会；举办新闻发

布会与媒体活动，全面推广
马来西亚的文化节庆与高端度
假资源；并通过数字化传播与
内容营销，精准触达中国年轻
群体。此外，马来西亚正携手
多家航空公司与旅行社拓展中

马直航航线，推出多样化旅行
套餐；并同步启动中文宣传计
划，重点推广文化节庆与高端
住宿体验。这些举措与马来西
亚整体旅游战略高度契合，旨
在拓展旅游产品多样性、提升
可达性，并精准满足中国游客
日益多元化的偏好，特别是在
高端与特色市场领域。

面对中国游客不断变化的出行
期待，马来西亚正如何积极应
对？
马来西亚旅游局正积极响应中
国游客日益多样的旅行偏好，
重点推广国家多元文化遗产，
涵盖传统节庆、历史古迹与丰
富美食，以吸引追求“原生体
验”的游客群体。与此同时，马
来西亚也在积极打造穆斯林友
好型目的地，并面向注重健康
养生的中国游客，推出涵盖水
疗、瑜伽与身心疗愈的定制化
旅行产品。此外，马来西亚正
着力打造“东南亚购物胜地”形
象，重点推介吉隆坡、槟城、
柔佛、马六甲、沙巴与砂拉越
等地的核心购物区域。同时，
马来西亚全境设有多处免税购
物区，为游客提供更具吸引力
的购物体验。

 马来西亚此
次被指定为官
方目的地合作伙
伴，充分体现了
其深化对华旅
游联系的战略重
点。

马来西亚全面升级中国游客出行体验
马来西亚旅游局通过多项精准举措，全方位
提升中国游客的旅行满意度与便利性。

其中的核心举措之一，是马来西亚与中国之
间延长互免签证期限，中国游客可免签停留
最长达90天。此举已见成效，截至2025年初
已有近82万中国游客访马，2024年全年则突
破370万人次。

为进一步扩大影响力，马来西亚旅游局正在
加大在微信、微博、抖音等平台的数字化运
营投入。并通过与中国KOL合作，产出更具
共鸣力的本地化内容，精准触达目标用户。
在线下接待方面，马来西亚已在机场和主要

景点配备中文服务人员，并推出中文宣传资
料，以提升游客沟通便利性和整体出行舒适
度。

为提升游客支付的便利性，马来西亚全面接
入支付宝与微信支付，打造更顺畅的无现金
旅行体验。同时，马来西亚进一步优化出入
境通关流程，显著缩短等候时间，为中国游
客带来更加顺畅的抵达体验。

一系列举措充分展现马来西亚欢迎中国游客
的真诚态度与专业能力，进一步巩固其在东
南亚旅游市场的重要地位。
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IMPORTANT INFORMATION  
FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / ITB China News
Le Relais du Griffon - 439 route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
 �The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
 �The advertiser must have written release for images 
including people.
 ��Images must specifically relate to the advertorial message 
or product.
 �Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
 ��Full page: 550 words
 ��Half-page: 250 words
 ��Quarter page: 90 words 

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.

DIGITAL / TECHNICAL SPECIFICATIONS

GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

>> Material Deadline: 27th April 2025    
Contact: �production@cleverdis.com 

Tel: +33 (0)442 77 46 00

Website

e-Mailing

news.itb.com



100% LIVE DURING THE SHOW
Come visit us at the ITB press centre during the show!
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